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FREELANCING AGENCY
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Precision Planning, Measurable Growth.

EXCEL & DATA

MANAGEMENT
RTFOLIO

Clean data. Smart reporting.
Better business decisions. ———
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Executive Overview

Tet sl Brwpnue Toanad Crponiet Praln Margin

$1.32M A~ B6%  $684K Y 53%  $636K A 124%  48.2% + 3.6%

hexz Swg Dt By v

Rrvesnue Trosnd Expeeriies by Catagory Prafit by Manth

MW 500
fing 2% faa
SXot
%
5300
L] s
s
ol it e ey

Top Products

S549.000
BB 000
SME,000
5128,000

=
R, P
ORI AN
cRor

— \

DATA CLEANING EXCEL REPORTING DASHBOARD SETUP DATA ACCURACY

Accurate, consistent Professional reports Interactive dashboards Reliable data for
& ready to use. that drive clarity. for real-time insights. confident decisions.
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- FREELANCING AGENCY -

&
Precision Planning, Measurable Growth.

ABOUT STRIVE

EXCEL & DATA MANAGEMENT SUPPORT
Q@

STRIVE helps businesses organize, clean, structure, analyze, and

report data with clarity using Excel. From spreadsheets to dashboards,

trackers, summaries, and business reports — we turn raw data into

meaningful insights that save time, improve accuracy, and support /
better decisions.

== ' OUR S5-STEP PROCESS ——— et
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UNDERSTAND ORGANIZE CLEAN ANALYZE DELIVER
We learn your goals, We structure your data We remove errors, We analyze data and We deliver clear
data sources, and for easy access and fix inconsistencies, create insights that reports, dashboards,
reporting needs. consistent flow. and standardize highlight what and spreadsheets
formats. matters. ready to use.
——— DASHBOARD PREVIEW o — WHY CLIENTS CHOOSE STRIVE —
Total Revenue Total Expenses Met Profit Profit Margin ACCURACY
$1.32M $534K $636K 43.2% We ensure clean, consistent, and
+ 86%  vslast month + 53%  vshstmonth + 12.4% ws stmanth + 3.6%  vs st manth error-free data UL RN Sl
ORGANIZED DATA
Revenue Trend (Last 12 Months) Expenses by Category

Well-structured spreadsheets

B Operstions  35% make data easy to use and update.

B Marketing 5%

W Payred 2%

FASTER REPORTING

Save time with automated
reports, dashboards, and trackers.

B Soltware 10%

0 B Other 5%

SLEM
SL0M
50.5M

Jud Mg Sep Oct Mov Dec Jan Feb Mar Apr May Jun

CUSTOM SHEETS

Category Revenue Expenses Net Profit Profit Margin
O1-May-24 Product Sales $120,000 $56,200 $63.800 53.2% P $::ii1utiﬂr‘l$ el
! " around your unique needs.
O1-May-24 Sarvices 565,000 $2BA400 $36.600 56.3%
01-May-24  Other Income $12.500 $4,800 37,30 o BUSINESS CLARITY
Total $197,500 $89,400 $108,100 54.8% Clear insights and visuals help you

00006

make confident, data-driven decisions.

— Better data. Belter insights. Be
v

business. ——
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FREELANCING AGENCY
Precision Planning, Measurable Growth.

EXCEL & DATA

MANAGEMENT
SERVICES OVERVIEW
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DATA ENTRY DATA CLEANING EXCEL FORMATTING FORMULA SETUP PIVOT TABLES
Accurate and efficient Remove duplicates, Professional formatting Custom formulas and Dynamic pivot tables for
data entry tailored to fix errors, and ensure for clarity, consistency, functions to automate powerful data analysis

your needs. data accuracy. and better readability. and simplify tasks. and summaries.
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DASHBOARD MIS REPORTS DATA TRACKER WEEKLY
REPORTING CONSOLIDATION MANAGEMENT REPORTING

Management reports

Interactive dashboards that present key Combine data from Smart trackers to Consistent weekly
far real-time insights metrics clearly multiple sources into monitor goals, tasks, reports to track progress
and performance. : one clean view. and performance. and drive decisions.
. \ B
] WORK SAMPLES 2,
SALES TRACKER EXPEMNSE SHEET DASHBOARD SAMPLE SUMMARY REPORT
Dale Product Cabegony Urits Rsenas Date Category Dsscuip bion Amount Bl P Rl B Mot Pl Prote Margin Metric This Month  Last Month Change
Ol-Apr  Prodsctd  Electronics i §1.560  Ol-Ape  OfficeSuppies  Seationery k120 £128,450 $B2,630 545820 35.7% Total Revenist $126450  STO2I0 A 165
Q2-Apr Prodoct B Ficema 21 £2.205 02+ Aper Travel Client Widst S450
O3=Apr Proddect C Oifice g 51620 03 Ape Lividtans Intpimoe 80 Reveryue Trend Expiniias by Catogory Tatal Expenses §82.620 §70,150 A TTE
04 Ape Prodot A Elee o4 14 £2 400 O A Markobng Loial Medha 5200 B B Oparaions Nat Profit §45 570 540080 A 1474
O5-Apr  Prodet D ALCeatoned 17 51,360 O5-Agr  Software Excel Add-in s150 it - :;_,n_...,.
Of-Apr  Progect 8 Hesma e d §2.0 Of-dgr  Micolanecus Ot Exparast 575 $30a e, Prodit Margin BT 36.4% ¥ 07
at-Apr Proaioct Citice 0 $1.800 OF-Aper  Trawwl Local Tranaport L60 ™ I I I : L:H Total Oeders 154 298 A BB
otal LT Lk B 1et e B By 3 o Avg. OrderValue  §362 $370 v 2%
all
CLEAN DATA SMART REPORTS BETTER TRACKING CLEAR INSIGHTS
Accurate, organized, Professional reports Track performance and Actionable insights for
and error-free data. that drive clarity. stay on top of goals. smarter decisions.
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Problems
We Solve
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01
Low-Quality Leads

Irrelevant or
unqualified leads
waste your time and
hurt your pipeline.

| 05
No Filtering by
Niche or Role

Lack of targeted filters

results in generic lists

that don't match your
ideal clients.

|
L i

18

02
Wrong or

Qutdated Contact Data

Incorrect or outdated
emails and phone numbers
lead to bounces and
missed opportunities.

el “,

Y S, %, e
06
Slow Outreach
Preparation
Manually collecting and
organizing data delays

campaigns and reduces
outreach consistency.

03
Time Wasted on
Manual Prospecting

Hours spent searching,

filtering, and validating

data take focus away
from closing deals.

.\\

07

Inconsistent
CRM Data

Duplicate entries and

missing fields create

reporting errors and
poor decision-making.

04
Leads Scattered
Across Sheets

Unorganized data across
multiple files makes
follow-ups difficult

and unreliable.
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Missed Growth

Opportunities
Poor data visibility and
incomplete outreach

mean fewer meetings
and slower growth.

—Q— Disorganized lead research slows sales, wastes time, and reduces conversions.

et

Messy Lead Sheet

Name Comparry  Email Phans

5, Jhoracn Markling sargh [fygoq...  (555) 02
Jame: Carter  Sales Mana. jermnciiig 550

. Lee CED miloeifiex.. —
Ernilby Danest Operatons..  emiyibp... 5550133
Danisl K Buig. Dewv. dandal k... A

Cluttered and hard to
filter or track.

v
—— Before ——

How most teams manage leads without a system.

Unverified Contact List Manual Company Search
jehn@company.com Invadlid Search company. Q
info@business.com Uinknawn

Company A
alex@domain.net Rigky

Company B
anna@brand.io Valid
hello@startup.com Irvealid Company &

Too much manual effort,
too little time.

High bounce rates and
low deliverability.

Incomplete Follow-Up Tracker

Name Status
Sarah Johnson @ Contacted
James Carter @ Mo Reply
Michael Lee @ Follow Up
Ernily Davis @ Pending

Danial Kim —

Follow-ups fall through
and opportunities get lost.
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Precision Planning, Measurable Growth.

OUR PROCESS

A systematic workflow for clean data and clear reporting.

——

¥

REQUIREMENT FILE REVIEW DATA CLEANING
DISCUSSION STRUCTURING

We understand your
goals, data sources,
and reporting needs.

We review your files,
check data quality,
and identify gaps.

We clean, organize,
and structure data
for accuracy and
consistency.

4

&

CLEAR
COMMUNICATION

We keep you informed
at every step.

ACCURACY

Clean, validated data
you can trust.

TASK PLANNING BOARD

PROJECT ROADMAP

DAILY CHECKLIST

DAILY CHECKLIST : WEEKLY SNAPSHOT

TODO B PROGRESS REVIEW DONE
Review new data / files
Colect Reguersd Duts Closnang Cathicand Charst
Fi 1 ¥ - g F
i | s ; Validate & clean data
R Duta Semplomulss  Report Beviow  Final Deboeey Update formulas / trackers
Diruciure L Trachen
Cross-check accuracy
Deforas KPH

@ Plan tasks and milestones clearly

@ Track progress at every stage

@ Stay organized and on schedule

.-.L

Prapare dashboard updates

Client update / notes

—

@ Daily focus, clear priorities

@ Consistent quality checks
@ No detail left behind

¢

Ly

e O

[~

=]

ahl) )

DASHBOARD &
REPORT CREATION

_
e/

& FORMULA /
TRACKER SETUP

WEEKLY
OPTIMIZATION

We build formulas,
trackers, and systems
to automate and
streamline.

We design interactive
dashboards and
insightful reports

tailored to you.

We review, optimize,

and improve reports

for better decisions
every week.

&

MEASURABLE
RESULTS

Insights that drive growth
and better decisions.

CONFIDENTIALITY

Your data is safe,
private, and secure.

3

WEEKLY DELIVERY SNAPSHOT

PROCESS IN ACTION

Reports Deliverad Dashboards Updated
6 4
Duaita Points Processed Accuracy Rate
12,540 99,5%
TOP INSIGHTS

+ Sabes incrgaped by 12% vs Laft woek
* Top performing product: Product C
* Marketing spend optimized by 8%

@ Track performance weekly @ Tools. Focus. Precision.

@ Highlight key insights @ Data turned into clarity

@ Measure real impact @ Helping you grow smarter

)
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Precision Planning. Measurable Growth.

CLIENT CASE STUDY 1

RE]AELEUSHNESS ——

Fa StEI’ mo nt h l‘).l’ i nsi ghtS ! Date Category Product Sales (USD) Units Sold Regien
1=May=-24 Electronics Wireless Headphones $2.450 a5 North
2-May-24 Harme Appliances Air Fryer 51,870 22 South

CLIENT PROBLEM 3-May-24 Electronics Smart Watch §3.150 30 East
® + Disorganized sales and inventory data 4-May-24 Accessories Phone Case $620 120 Wiest
across multiple files. 5-May-24  Home Appliances Blender §1,240 12 Nerth
+ Inconsistent product names, duplicates, TOTAL $9.330 235
and missing values.
+ Reports took too long to prepare and INVENTORY SUMMARY
lacked clear insights. Product Category Stock On Hand Rearder Level Status
Wireless Headphones Electronics 120 50 In Stock
Air Fryer Home Appliances 35 20 m
SERVICES PROVIDED Smart Watch Electronics 18 25 [ Low Stock |
+ Data cleaning & standardization Phone Case Accessories 250 100 m
+ Sales data consolidation Blender Home Appliances 15 20 [ Low Stock |

+ Inventory tracking system setup

» Automated reporting & dashboards MONTHLY KPI DASHBOARD

» KPI analysis & insights Total Sales Total Orders Avg. Order Value Gross Profit
$98,750 412 $239.68 $32,640

+12.5% + 8.2% + 4.7% + 15.3%

ws last menth vs last month vs last month vs last month

PROCESS

1. Collected & reviewed raw data SALES TREND SALES BY CATEGORY
2. Cleaned, validated & structured data 20K =l
! 5 ( B Electronics 45%
3. Built relational data model 515% \V
B Home Appliances  30%
4. Created dynamic Excel dashboards StoK
Accessories 15%
; i -to- 55
5. Delivered easy-to-use reports K B O i
50

Jam  Feb  Mar  Apr  May Jun

RESULT CLIENT FEEDBACK

Accurate and consistent data.
' B & & & ¢

The dashboards and reports created by STRIVE Freelancing Agency

4

Clear visibility into sales & inventory. g4

Faster monthly reporting.
= € helped us save hours of manual work every week. The insights are

Better decisions, improved profit margins. clear, accurate, and easy to understand.

. @
=) @j ="
3,000+ 95% 35% 10+

ROWS ORGANIZED DATA ACCURACY FASTER REPORTING HOURS SAVED WEEKLY

= Qperations Manager, Retail Business
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FREELAMNCING AGEMNCY

Precision Planning. Measurable Growth.

CLIENT CASE
STUDY 2

SERVICE AGENCY
- Q‘/"u e —

Client tracker setup. Expense sheet

management. Weekly MIS reporting.

CLIENT PROBLEM

« Scattered client data across files

+ Manual tracking of payments & follow-ups
+ No proper visibility into expenses

+ Delayed reports and unclear insights

SERVICES PROVIDED

+ Client & payment tracker setup

* Expense sheet management

Weekly MIS dashboard & reporting

-

» Follow-up tracker for pending tasks

PROCESS

« Understood workflow & requirements

» Designed structured trackers in Excel
+ Automated reports & summaries

+ Delivered weekly MIS & follow-ups

RESULT

+ Better organization of client & payment data

+ Reduced manual work & errors
+ Timely weekly reports with key insights

* Improved visibility & decision-making

1,500+ 92%

RECORDS MANAGED REPORT ACCURACY
Clients, payments & Reliable data for
expenses tracked better decisions

CLIENT PAYMENT TRACKER

07 /10
= @ =

Client Mame Project Total Ameunt  Paid Ameunt  Due Amcunt Status Last Payment
ABC Solutions Branding $§ 3000 S5 2000 S§ 1000 Partinl 12-May-25
NetGenMedia  Website  § 4500 § 4500 § - I 1eMay2s
Bright Ideas Makeing § 2500 $ 1500 $ 1000 [ERCH 20-May-25
Creative Minds SociallMedia §  1.800 s 900 - 900 22-May-25
TechMova SEQ $ 3500 $ 3500 $ 25-May-25
EXPENSE SUMMARY

Category This Month  Last Month % Change
Tools & Software 3350 5280 +25.0% @ B Tools & Software

F M,
Marketing $600 5450 +33.3% 0% B Mareting
Travel $450 $300  +50.0% \ 1 T

et B Oifice Supplies
Office Supplies 5180 5150 +20.,0% N _{."r.l:\]l i

| i Others

Others $220 $190  +15.8% \ |
Total $1,800 $1.370 +31.4%

WEEKLY MIS DASHBOARD

Total Clients Active Projects Payments Received Pending Amount
28 15 $ 11,400 $ 6,200
Reverse Trend (Weekly) Propects by Status Top Expense Categories

0 Mot Started

T
Mty (|
B Completed
sax o )
B b Progress
Tooks & Scftnace [
. 8 On Held R
Office Suppiies (I
80

Woek 1 Week 7 Weekd  ‘Weekd

FOLLOW-UP TRACKER

O [
55 5200 5400 400 800

Client Task Due Date Status Mext Follow-up
ABC Solutions Payment Reminder 28-May-25 Pending 27-May-25
Bright ldeas Project Update 29-May-25 In Progress 28-May-25
Creative Minds Feedback Call 30-May-25 Pending 29-May-25
MextGen Media Final lrvoice 31-May-25 Pending 30-May-25
g ﬂ The trackers and reports have completely 4

streamlined our workflow. We now have ,. .

clear visibility, timely updates, and peace .

of mind every week."

- Operations Head

40%
TIME SAVED

Reduced manual work
& faster reporting

Service Agency

100%

ORGANIZED FILES

Structured & easy
to access

e T S e, A T e e P T



Client Case Study

Marketing & Consulting Agency
- - @ —

Niche research. Contact discovery. Outreach-ready data.

| le SEGMENT / NICHE LIST _ﬁ LEAD RESEARCH SHEET
CLIENT PROBLEM
Q Miche / Segment Target Market Opportunity Score Company Industry Employess Location
The client needed high-quality leads
DHgital Masketing BegfatP st sgital Markesi = i
in the marketing & consulting space agencies 5 e Marketing e e at T
to expand outreach and build ::azfdingafrram Startups S p— ::':“‘-*“m"d Branding .50 Diorwer, USA
Hdios
a strong sales pipeline.
SED & Content Content Poak :
it Sk = E-coemmerce A5 : SEQ / Content 1-10 Landon, UK
::‘::" riprloting Saa 83 oxm— CegwisCraft Growth Marketing §1.200 Bt Yerk, USA
Markeling Automdation MarketFlow Melaristing 9 e
@ SERVICES PROVIDED Experts A Consing  Conmitng o] s
€2 Niche & segment research
Contact discover | CONTACT ENRICHMENT TRACKER ' CRM / FOLLOW-UP TRACKER
Y |
£ Email & data enrichment
Mamas Tithe Erriail Company Ermail Status Lead M Comparry Stage Ladt Contact Maxt Stop
2 CRM-ready lead lists ,
Janacy AR CEQ PSRt Dach om E:: Warifd Jaradca Alkpn :;f::f; Contacted Jun 02, 2005 Pty iy e
Dl Cortey Fowrndies DS et prvd 00 :ﬁﬂ"“ WVerifed Darsed Cartes ;‘wﬂ* Beand In Pragress Jun 1, 2005 Send Proposal
]
PRDC ESS Sopha Wight  Hesdof S50 sokesfoordenpesi i ::::::“M Warifed Sophea Wight :::::f“l" Morws Lead Mary 30, 2025 Iniro Emasd
Ethan Brocis  Groash i ottt s GronshiCraf rarif Ethan Brooks GrowthCrahl In Progress un 03, 3038 Fidiirar .
(1—1) Defined ideal client profile g e i g T gy bt Agaray ; -
(02) Researched & segmented niches OibdsMorgan  Conmiunt  oivioBruietionss  Marbetfion VariBed ety Motgan ;"‘""’”‘“" Contacted  JunCZ 2005 Schecule Call
['\m} Discovered & verified contacts
(04) Enriched data & prepared for outreach
05) Delivered structured, actionable list _Ll CLIENT FEEDBACK J DELIVERY SUMMARY
66 STRIVE delivered exactly what we Q Total Leads Delivered 2,500+
RESULT needed — high-quality leads with O Verified Contacts 98.4%
verified contacts. Qutreach is
s list of decisi ’ B  Email Found 1,969
& Highly targeted list of decision makers smoother and responses have '
) Clean, verified & enriched data improved significantly. 59 @ Data Accuracy 97.6%
(] Cutreach-ready information
Marketing Director @ Turnaround Time 5 Days

wd  Stronger pipeline & higher response rate
e‘ o & P b Marketing & Consulling Agency

Great dc at outreach. We deliver the pre

so you can focus on building relationships that grow.” ¢ ¢

—= = ¥

@ PRECISION PLANNING /\/i MEASURABLE GROWTH @ GREAT RESULTS

Target the right leads Build a stronger pipeline Better connections.
with accurate data. with quality outreach. Better conversions.
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Precision Planning. Measurable Growth,

WORK SAMPLES /
SCREENSHOT

Real examples. Real clarity.

SALES TRACKER EXPENSE REPORT - APRIL 2024 DATA CLEANING SHEET

Dt Prodort  Calegory  Saleshep Oty  UeitFrice TolalSales  Siatus Date Category Description Amount  Poyment Methad Raw Data Cleaned Data
T=Apr-24 Proghuet A Electromncs Jobn m S50.00 SS0000  Cormgleled 224 Offce Sopplies Statkrery & Paper §130.00 Cath Home Ersall Phaorse L Erad L e
idpr-dd  Prodkxt®  Fumniure Sarah ] SL0.00 60000 Completed Sdprdd | Travel Tasi 1o Clert Meting S0 Card il phnleuegect 5551704567 kiaDee  phoflecsge om  555-177-4567
F-hgr-2d  ProgectC Clathing g ] 3000 $28000 Cormpleted L
Shpeld  Softeare Euped Subscrgtion 339.00 Card BraSmith | MASOEUMRECON  [155 58T E5Y) hnefeith | prefeangecom  SS-ST-55EY
Shpedd ProdeqtD  Eectromes  Jobn 12 S4500 554000 Coempleted
S-Api-24 Meds Team Lunch 350.00 Cash
S-hpr2d  PreductE Fumiure Sarah 7 SHO00  SLOSO00  Pending Bobjohemon Bk jestegiecon  S55MTTIN * Bot jobmaon | bob jlessmplecom 5550671
- ) - Gahprdd  Marketing Faceiooi Al §150.00 Card
L g G U S | L 1} SF e SR = : = o pE MoeBoen  ALCEQEUMPEODN SS5-10-003 Mctlroan | Mcefeungkcom | §55-120-0000
Tfiprdd  Prodestd  Elsctromes oy [ 8000 3000  Pending -hprdd e Zirtleh 0, s
B-Apedd  ProcetA Fumiire  Swsh 4 SNO00 S000  Completed B-Api2d  Office Scpplies  Printer Ink $15.00 Cath Whelors = mieceuanpiecon 555 44 3555 Wikt Dovis. | Mo dfemampimoom | 555 444 6555
TOTAL 61 $1,955.00 TOTAL EXPENSES $585.00 mehwhe | Swbglonpiercs  SSRULTIT) SwinWios tanhfeunplecem | 568667771
€D SALES TRACKER @) EXPENSE REPORT SHEET €) DATA CLEANING SHEET
Track daily sales, products, reps, Organize and monitor business Clean, format, and standardize raw
and performance with ease. expenses in one place, data for accuracy and analysis.

CRM / CLIENT TRACKER CLIENT FEEDBACK

DAL BEVEMLE TP, [XPEMSES. MIT PO FROFIT MARGN
Clent Home Company Caonttact Emal Stabm Lant Contact hexf Foliom Up Clienik [Rating (1-5) Fendback Dt
$28,450 $12,180 £16,270 57.1%

Acme Corp Acee L5d infolacme.com Active Slpr- 24 tdpr- 34 &T25% & BN A152% & 25% Acme Corp 5 Excellent work and on time delivary! S-Aprd
wh L] WA e Linad Wisthy w1 Ll ot v Lant Wanth

BetaSchutions BetallG  comtact@betacom  Prospect -2 12-ipe-24 Beta Solutions 4 Gieal commumication and quality. 4-Agr24

Rt Troeed Eapenies by Cabegery Prodit Tresd
I S——— ChEphE, At Bilpn3d P s Gamma G 5 Very professonal and detal-orented. E-Apr-24

o0
F B i =

3 f §tsa Epsiion Tech 4 Good suppaort and quick responss. T-Aprdd

DespPariners DetaCo  eeschiffdetacoes Inactee ToAge 24 - | e
o L

. i Dot Sendites 5 Entéaded our xpactations. B-Apr-24
Epsdon Tech  Epsionldd  wpport@epadoncom| Actie T-lign- 24 2-Ape- 24 — B i I

e 0ot . I Awverage Rating

L ok s o s e gt iy i S Rl M M Mey M Rl M G W 4.6 ., 5 * * * * *

) CRM/CLIENT TRACKER €) MoNTHLY DASHBOARD REPORT () CLIENT FEEDBACK
Manage client details, communication, Interactive report with key metrics Collect and track client feedback
and follow-ups efficiently. and visual insights. to ensure continuous improvement.

TOOLS WE USE —

MEE ar &

Microsoft Google Google Gmail Trello Notion Zoom [ CRM Baris Reporting
Excel Sheets Drive Google Meet Tools Tools




wjg Results & Testimonials
STR]VE Real support. Real results.

FREELANCING AGENCY - 47,
Delayed replies + Faster responses
Missed leads s '\_ m Organized communication
Unorganized records (ii l I l) :..',. Better lead handling
Weak follow-up S Stronger follow-up
Low customer clarity flﬁ Measurable growth

E o

IMPACT AT A GLANCE

A y X e =

12+ | 3x | 70% | 100% | 45%

Hours Saved Better Faster Organized Better Customer
Per Week Follow-Up Workflow Communication Plan Response Efficiency
./;ﬁ GROWTH OVER 8 WEEKS e SUPPORT MIX BY CATEGORY

100% 95%

@ Customer Communication
75%
@ Lead Management

50%
) Admin & Organization

25% @ Follow-Up & Reminders

o L= - . < = ——
Week1 ‘Week2 ‘Week3 Weekd Week5 Weektt ‘Week?7 Week3

() Research & Planning

Consistent support. Steady growth. Balanced support across key areas.
@ CLIENT CHAT CLIENT EMAIL ; PROFESSIONAL REVIEW
w 3 { “::; “,c-f w ‘:5.’ 'fi'{ “i-ll-’ ‘}:;’ ';a’.' AW ‘;fi" w

“STRIVE has completely changed the “The support | received was beyond “Highly recommend STRIVE for any
way | handle my business. Responses expectations. Professional, reliable, business looking to scale efficiently.
are faster, leads don't slip through, and always one step ahead. | can Their communication, follow-up, and
and everything is so much more focus on growth while STRIVE ArGARIEAtioH Ara b5 “;m tch.” f
organized now!” handles the rest.” g P i

Fre de— gl | e
Satisfied Client f Verified Reviewer
Entrepreneur Industry Professional

[hank you {j@ar’ *f»:sz’irng STRIVE.

Happy Client
Business Owner




