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Precision Planning, Measurable Growth.

Content that connects.

Strategy that grows.
Results that matter.
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STRATEGIC COMTENT. STRONG ENGAGEMENT. SUSTAINABLE GROWTH.
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ABOUT STRIVE

SOCIAL MEDIA MANAGEMENT SUPPORT

O
STRIVE helps businesses elevate their online presence with strategic,
results-driven social media management. From content planning and branded
creatives to caption writing, scheduling, community engagement, and performance
analytics — we handle it all so you can focus on what you do best.

Our goal is simple: consistent content, engaged audiences, and measurable growth.

DISCOVER PLAN CREATE SCHEDULE ENGAGE OPTIMIZE
We learn about We build a tailored We design branded We schedule posts We interact with We analyze results
your brand, content strategy content and write at the best times your audience and and refine for
audience, and goals. and calendar. engaging captions. for your audience. build relationships. continuous growth.

BRAND CONSISTENCY

Dashboard Q N )
A unified look and voice
across every platform.

Tatal Reach Engagement Profile Vigits Followers
125.6K 8.7K 2.4K 18.9K STRONG ENGAGEMENT
. - . - R Meaningful interactions
/H/\/ /ﬁ_.// /‘/ #x—r/ that build loyal communities.
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TIMELY POSTING
Audience Overiew Parformance Ovendew Consistent scheduling
s to reach your audience
100 T when it matters most.
65%
Wamen .
s BETTER VISIBILITY
EE% 5: Increased reach and
discoverability for
W-24 % 2 your brand.
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CONTENT CLARITY
Clear messaging that
informs, connects, and
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drives action.
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MEASURABLE GROWTH

CONTENT
PLANNING

Strategic content
calendars built
around your goals
and audience.
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POST
DESIGN

Eye-catching,

brand-aligned

graphics that
stand out.
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REELS
SUPPORT

Short-form videos
that grab attention
and boost
engagement.

SERVICES OVERVIEW

STORY
MANAGEMENT
Creative staries
that inform,

engage, and
convert.
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CAPTION
WRITING

Persuasive captions
that connect and
drive action.
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HASHTAG SCHEDULING & COMMUNITY PROFILE ANALYTICS
RESEARCH PUBLISHING MANAGEMENT OPTIMIZATION REPORTING

Targeted hashtag
strategies to
increase reach
and visibility.

CONTENT CALENDAR

Timely scheduling
and publishing for
maximum
impact.

POST DESIGN GRID

Building relationships
and responding to
build a loyal
community.

WORK SAMPLES

™
r

Optimized bios,
highlights, and
visuals for a strong
first impression.

AMALYTICS DASHBOARD

Data-driven reports
that track growth
and guide
decisions.

SUMMARY REPORT

CONTENT CALENDAR Engacmrmet Proble Vi MONTHLY SUMMARY
New TIPS FOR A 256K 87K 24K
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BRANDED CONTENT

Caonsistent, on-brand
content that builds

STRATEGIC

trust and recognition.

SMART SCHEDULING

Strategic timing and
consistent posting
that drive results.

CONTENT.

STRONG

ENGAGEMENT.

BETTER ENGAGEMENT

Meaningful interactions
that turn followers
into loyal customers.

SUSTAINA

LBILE

$uong prosth scrow &l ey metrics

ACTIOMABLE INSIGHTS

Clear data and insights
that help you grow
smarter, not harder.

GROWTH.
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PROBLEMS WE SOLVE
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INCONSISTENT
POSTING

Irregular posting confuses
your audience and weakens
your online presence.

b

POOR
CAPTIONS

Weak captions fail to
communicate value and
don’t drive action.
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LOW
ENGAGEMENT

Low likes, comments, and
shares mean your message
isn't connecting.

— ) —

NO PERFORMANCE
TRACKING

Without data, you can't
Mmeasure SUCcess or
improve results.
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WEAK
BRANDING

Inconsistent visuals and
tone make your brand
forgettable.
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SLOW AUDIENCE
RESPONSE

Delayed replies lose trust
and reduce customer
satisfaction.
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NO CONTENT
STRATEGY

Posting without a plan leads
to random content and
missed opportunities.

Pt
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NO CLEAR
GROWTH PLAN

Without a roadmap, growth
is unpredictable and
hard to sustain.

o,

BrandCo.

BRAND CO.

BRANDCO

NO CONTENT CALENDAR

Mo plan, no direction—just
last-minute, inconsistent
posting.

INACTIVE FEED

Long gaps between posts
make your brand easy
to forget.

LOW REACH INSIGHTS

UNCLEAR BRANDING

Mixed visuals and messaging
confuse your audience and
dilute your brand.

Low reach and engagement
mean your content isn't
reaching the right people.

STRATEGIC CONTENT. STRONG ENGAGEMENT. SUSTAINABLE GROWTH.




Our Process

A STRUCTURED APPROACH. REAL RESULTS.
VY

At STRIVE, we follow a proven workflow designed to bring clarity,
structure, and measurable growth to your business.

Discovery Call Process Audit Strategy & Task Daily / Weekly Reporting &
Planning Execution Review
We learn about your We review your We build a customized We take action, We provide regular
business, goals, and systems, tasks, and plan with priorities, manage tasks, and updates, insights, and
current challenges. workflows to identify timelines, and keep everything srformance reports
B 3 I ¥ E pe I
gaps and opportunities. actionable tasks. running smoothly. for transparency.

@ TOOLS, SYSTEMS & TRANSPARENCY IN ACTION

Continuous
Improvement

We refine, optimize,
and implement better

systems for ongoing

growth.

WORKFLOW BOARD TASK CHECKLIST PROGRESS REPORT TASK DASHBOARD

In Progress Review Completed Weekly Task Checklist Menthly Progress Summary e
Chent Oribodrding Lead Gerritan Webalte Contert Wanithhy Repart E Chem Commurseatos Tasks Completed Oew-Tarree: Delivery 1 52
Setup Campaign Upclate Dedtvery o
[ Lead Generation 96% 93 ;”3
Hegh High Mty L .
-3"' Social Media Posting Pregress
Tasks by Category
WMarket Resaanth S0l Mgy Roport Bl Carmpangrs :vf Content Creaticn = 4
Mlarugerment Preparation Sl = s %
[¥] DataEniry & Updates f bl 5
2 # Admin Support 305 Completion Rate
[] Report Prepatation
@ Lead Ganeration  20%
Canlent Calenciye i _
Planring L Perlormance Restew & Restanch 0%
High H Client Folaw-up 96%
Crwverall Performance Evcellont
CLEAR COMMUNICATION ORGANIZED WORKFLOW TIMELY DELIVERY
We keep you informed every Structured systems and We respect your time and
step of the way with proactive processes ensure nothing deliver tasks on schedule, with careful review and
updates and quick responses. falls through the cracks. every time.

Completed

146

Panding

2

This Week's Focus

= Lead Generation
» Conlael Caliastiae
« Cliont Reporting
» Market Research

9

QUALITY CONTROL

We maintain high standards

attention to every detail,
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CLIENT CASE STUDY 1

LOCAL BOUTIQU

bW

BRAND

Content refresh. Branded visuals. Better engagement.

SOCIAL MEDIA WORK

CLIENT PROBLEM

Inconsistent posting, generic visuals,

and low engagement were limiting
brand visibility and customer

interaction.

SERVICES PROVIDED

Content Strategy & Planning
Branded Post Design
Community Engagement
Performance Tracking & Reporting

gy
| J

PROCESS

« Audit & Goal Setting
+ Content Calendar Creation

+ Branded Content Preduction
« Publish, Engage & Optimize

QO
RESULT

A consistent content strategy and
branded visuals led to stronger
engagement, higher reach, and

measurable growth across platforms.

INSTAGRAM GRID PREVIEW

KPI DASHBOARD

CONTENT CALENDAR

MON TUE WED THU FRI SAT
weekd @l & [2) B @
Simple. week2  [Ad) & »)
Timeless.
Thoughtful.
weeks N [ B @ @
weeks ] [B) OBy ) B

CLIENT FEEDBACK

Reach Engagemant Profile Vigits Follraers
286K 32K 16K  +512 ek ¥
)] >
mE T S g STRIVE completely elevated
our social media presence.
: . Our brand looks more
ngagement Overview
ax professional, and we’re
a® seeing real results!”
2K
e — Boutique Owner
¢ Local Brand
May 1 May 8 May1s May22 Moy2? Jund
Q@

—— THE RESULTS

30+

POSTS
PUBLISHED

STRATEGIC

CONTENT.

2X

BETTER
ENGAGEMENT

STRONG

ENGAGEMEN

S

407

REACH
GROWTH

S8+

WEEKLY

USTAINABLE GROWTH.

SUN

b

0

HOURS SAVED
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CLIENT CASE STUDY 2

COACHING BUSINESS

Content strategy. Educational posts.
Audience trust.

CONTENT CALENDAR

MON TUE WED THU FRI SAT SUN
& V ) & P D 66
o1 0z 03 04 05 06 o7
Mindet Coschi Ch ada Sall- Hel Live Ina girati
CLIENT PROBLEM ooty Sy - Seision Bldat Sesslon Gt
The coaching business lacked a 3
@ | ¢ Q |8 | & | @ | ®
content structure and had a weak - 5 o - - o o
. . B Mindzet Coaching Myth a&a Toolkit Live hiotivation
online presence, resulting in low Monday Tip Busting Session Thursday Session Post
engagement and inconsistent leads.
B % a 2 P X 66
15 16 17 18 1] 20 2
— Minadvet Coaching Success D&A Eeli-Help Live Inapiraticn
Momday Tip Story Session Fridoy Sesakon Cuote
SERVICES PROVIDED i 92 of @ o D ®
2 23 24 26 26 27 28
+ Content Strategy & Planning e Dl o olA, T thes Mathation
» Post Creation & Design
+ Audience Engagement & S
+ Performance Tracking & Reporting _E.Lm éﬂm,ﬂ :'ll:?ﬂ“ll'r
Mondsy Tip Recap
= CAROUSEL POST SAMPLES
PROCESS 3 Mindset 01 02 03 You've got
: . Shifts for Focus on Discipline Small Actions this. Keep
+ Discover rand voi | : ; ; ; :
icolerec brand F o6 ugoa s Lasting Progress, Today, Freedom Create Big moving
* Planned content pi”EIrS Success Not Perfection Tomorrow Results forward!

» Designed engaging posts
» Scheduled & published consistently
* Analyzed results & optimized

INSIGHTS DASHBDARD

CLIENT TESTIMONIAL

attract more clients and grow

Total Reach Engagemant Profile Visits Webaite Clicko

58.4K 7.6K 31K 1.2K
RESULT -5 |

¥ P e o~ S
A clear content strategy and consistent
g . . : ) * % 1 # *
posting helped build trust, increased Audience Overview Ergagement Ovar Time
ant “ aratail lit _ v42.7% “STRIVE transformed my online

engagement, and generated quality EE% - b S g presence! Their content strategy
leads for the coaching business. A% ; /\/\ /\/\/\/ and consistency helped me

My e
-1 i /

my coaching business.”

o 1% = ANITA 5.
o4 g Life Coach
af L4 1%

= & Fr
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95% 100%

@ 24+

50%

CONTENT PIECES BRAND CONSISTENCY FASTER POSTING ORGANIZED
WORKFLOW CONTENT PLAN
WV QD O O

C CONTENT. STRC

PAGE 7 OF 10
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CLIENT CASE STUDY 3

Real Estate Agency

Lead-focused support. Faster replies.
Better reporting clarity.

THE CLIENT

A fast-growing real estate agency helping
buyers, sellers, and investors find the right
properties. They manage a high volume of
inquiries across multiple channels daily.

THE CHALLENGE

Leads were being missed or responded to
late due to a high inquiry volume. The agency
needed better lead tracking, faster responses,
and clearer reporting to support decision
making and follow-ups.

THE SOLUTION

We provided a dedicated support system
focused on timely communication, accurate

lead management, and consistent updates.
QOur team used structured workflows and
tools to stay organized and proactive.

SUPPORT ACTIVITIES

@ Lead Qualification & Appointment Coordination

@ Inquiry Responses & Sales Support Communication

THE RESULTS

The agency saw stronger lead management,
quicker response times, and clearer insights—
leading to better client experiences and more
closed deals.

p 4

BETTER VISIBILITY

Real-time tracking and organized
workflows gave the agency full
visibility of all leads and activities.

FASTER RESPONSE

Quicker replies and proactive
follow-ups improved lead
engagement and client trust,

WV,

08/10

Your Goals. Our Support. Great Results.

LEAD RESPONSE TRACKER

Mew Leads Responded Avg. Response Time Conversion Rate
Q,
128 .1ex 114 o 18m a2 24% s
150
100
50
0
May 4 May 11 hay 18 May 25 Juni
CALL & CHAT SUPPORT
Recent Calls Live Chat
o John D. ¢, Hi, I'm interested in the
y 3-bedroom unit in BGC.
#1(555) 123-4567  10:24 AM o
e Sarah M. L] Thank you! | can help you
+1(555) 987-6543  Yesterday with that. Can | get your
preferred schedule?
10:16 AM
o Michael T. t.
i1l
+1(555) 456-7890  May 30 "o npoutoruresy
marning? L
INQUIRY MANAGEMENT DASHBOARD
F @® New 128 41%
: ® InP
|' / 312 i n Progress 96 3%
i Total Inquiries SR ® Scheduled 56 18%
.I;..
r @® Closed 32 10%

CLIENT FEEDBACK SUMMARY

Overall Satisfaction Timeliness L R

4 8 Communication N 48
.0/5

1_.-..:. Hﬁ'd, \....;” \ﬁ;_, 'i'j:'.” Suppoart Quality O f

Based on 56 feedbacks Owerall Experience (NGNS @47

CLEAR REPORTING

Detailed reports provided
actionable insights for smarter

STRONGER LEAD
CONVERSION

Consistent support and timely
communication led to more

Geciimgancibelter planning qualified leads and closed deals.

O v,
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WORK SAMPLES /

STRIVE

SCREENSHOTS

.

Real examples. Real creativity. —— Q ——
'
!:"; COMTENT CALENDAR Plan
with
PO TUE WED THU FRi SAT SUN ¥ -,
Purpose
LET'S
Gl | (7T B Susceu’ otk |G ACHIEVE
MORE
el Reel Rael Reel Pl Reel
.HE ¥ ¥
CONTENT CALENDAR INSTAGRAM GRID DESIGN STORY SEQUENCE
Strategic content planning Branded, on-theme visuals Engaging story flows that
aligned with your goals that create consistency inform, connect, and
and audience. and attract attention. convert viewers.
- VY (-
" - OVERVIDW
REELS PLANNER
i Fa Ergagpmars Frois Vieis Aty * * T# *’ ?k
(e TS FOEARAT CTA
- : 125.6K 8.7k 24K 18.5K STRIVE has completely
mebameae| v | e | s o P S i transformed our social
media presence. Our
Beting the R L TR | YOU MEED A Aatiancn Orercies Snguapasant Ovee Tise
Sewrsa Seerw L2

STRATEGY

REELS PLANNER

Planned, high-impact reels
that boost reach, engagement,
and brand visibility.

Mgy 33 by 2

ANALYTICS DASHBOARD

Data-driven insights that
help us refine strategy and
drive measurable growth.

TOOLS WE USE

e @ ©

engagement has grown
and our brand finally

s good as our
A
W
Tooks W o ook Seree Srefor i _.'“"\-.."J 'I-"ll :
#1 2 Taam Bbrg g Lyder "—

CLIENT FEEDBACK

Real results. Happy clients.
Stronger relationships
built on trust.

@

CANVA META GOOGLE NOTION TRELLO
BUSINESS SUITE SHEETS
V) < ", ¢ W,
CHATGPT / CAPCUT ZO0OM / CRM AMALYTICS
Al TOOLS GOOGLE MEET TOOLS TOOLS
. W ", ", Y,

é/mm* gm/ s. Our su ﬂ/zﬂrf Greal resulls.




Results

Testimonials
Loal, Wﬁwﬁf Lol resulls

BEFORE AFTER
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Weak identity Stronger branding

Inconsistent creatives / Organized creative system

Unclear visual hierarchy Consistent visual communication

Low brand recall Measurable growth

©000e

Outdated marketing materials 4 // % Premium presentation

5

® o) 4 ~
12+ 3x 70%  100%  45%

%,
o

Hours Saved Better Brand Faster Creative Organized Better Visual
Per Week Consistency Workflow Brand Assets Engagement
GROWTH OVER 8 WEEKS CREATIVE MIX BY CATEGORY
mm EBrand Awareness == Engagement Conversions
100%
B Social Media 40%
75%
B Branding & Identity  25%
50%
Marketing Materials 20%
25% -
B Presentations 15%
0% o=

Week1  Week2 ‘Week3 Weekd Week5 ‘Week& Week7 Week 8

Balanced creativity.

_l:ﬁ Consistent strategy. Steady growth. Real impact. Strategic impact.

CLIENT CHAT CLIENT EMAIL PROFESSIONAL REVIEW
@ T E R R X * Ak ok kK * Kk % kK

“STRIVE completely transformed “Professional, responsive, and “STRIVE brings strategy and
our brand presence. The designs incredibly creative. Everything creativity together flawlessly.
are modern, clean, and exactly was delivered on time and Highly recommended for any
what we needed!” exceeded expectations.” business looking to grow.”

— Sarah M., Founder — James T., Marketing Director — LinkedIn Recommendation

7
Thank you for trusting STRIVE. 10/10



